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Using a peer-to-peer approach to getting your message heard



What is 
Social Marketing?

ÅAdvertise an attitude or behavior that 

is shared by majority (more than 

50%) of the population, in order to 

create a positivesocial shift.

ÅTurning a ñnegativeò into a 

ñpositive.ò



How to Social Market
ÅWhat is the issue?
ÅWhatôs the behavior? Does it need to be 
changed? How will the change/goals be 
measured?

ÅWho is your target population:
ÅAge, gender, community, ethnicity, behavior, ect.

ÅOutlet (implementation)
ÅVisual (aka poster, flyers, pins, magnets, pens, ect.)

ÅAudio (aka radio, commercials, music)

ÅVisual and Audio (aka TV, movies)

ÅWhat is the message? (simple and honest)
ÅConduct a survey, create a new statistic
ÅState statistics 
ÅNational data



After Implementation

ÅMonitor

ïIs your audience receptive to the message?

ÅOutreach

ïIs there help available for those that want to change?

ÅEvaluate

ïHas there been a change in perception of the activity or 

behavior?

ïHas there been any change in attitudes or beliefs?



My Experience with 

Social Marketing

Kapa`a High School
-Tobacco Abuse-



Kapa`a High Schoolės
Smoke -Free Poster Project
ÅIncentive (Cash always works)

ÅStatistics (simple, honest and personal)

ÅJudges and approval

ÅGive Credit

ÅAdvertise

ÅCommunity  
support



8 out of 10 Kapa`a High School 
Students Donėt Smoke
Or 81.2% of Kapaa High School Students Donôt Smoke!






